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Reporting format and standards
The legero united sustainability report which is published 
annually presents the sustainability agenda of legero united, 
or luna for short, and the goals which are an integral part of it. 

It also describes the progress we are 
making in achieving these goals as 
well as the challenges which we face 
in doing so. This sustainability report 
is the consolidated, non-financial 
report of the LEGERO Schuhfabrik 
Gesellschaft m.b.H. and has been 
prepared for the period 2025. The 
reporting is based on the standards 
of the Global Reporting Initiative (GRI 
Standards) and ESG reporting.

As things stand (March 2026), our 
company is not subject to any 
reporting requirements under the 
Corporate Sustainability Reporting 
Directive (EU-CSRD). Nevertheless, 
since 2021 we have been working 

intensively to prepare for a forthcoming 
reporting requirement, and in doing so 
have built up a comprehensive and 
robust database. We will continue 
to make consistent use of these and 
will continue to report voluntarily in 
future – not because we are obliged to, 
but because we believe in doing so. 

Basic information about our company, 
our environmental and social re
sponsibility, and key performance 
indicators can be found in the first 
part of this report. The latter part 
provides a more detailed overview 
of the strategic background, our 
sustainability management and our 
associated objectives.

The annual reporting cycle has been in place since 2022.  
All previous reports are available in German and English at  
legero-united.com/en/downloads

Your contacts regarding this sustainability report are: 

• Karin Kapper, Head of Quality Assurance and Sustainability
• Julia Pretterhofer, Sustainability Management
• Julius Riegler, Sustainability Management

Email: sustainability@legero-united.com

“AS A LEADING INTERNATIONAL FOOTWEAR 
MANUFACTURER, WE WANT TO DO OUR BIT 

FOR CLIMATE PROTECTION. AND IN LINE 
WITH OUR CORPORATE VALUES, WE CARE 
FOR PEOPLE, THE ENVIRONMENT AND THE 

CLIMATE. ‘TRULY CARING’ IS OUR MISSION.”
Stefan Stolitzka, CEO of legero united

https://legero-united.com/en/downloads/
mailto:sustainability%40legero-united.com?subject=
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Management and organisation: 
Management
At legero united, the highest go
vernance body is the shareholders' 
meeting. The Advisory Board is 
the voluntary supervisory body of 
legero united. It provides support 
for the Executive Board. The 
Executive Board reports formally to 

the Advisory Board twice a year at 
Advisory Board meetings and once 
a year to the General Assembly. 
The legero united Executive Board 
manages the company both 
strategically and operationally, and 
consists of:

Florian Fuchs
Member of the Executive Board

Morten Bay Jensen
COO

Stefan Stolitzka
CEO

MANAGEMENT RESPONSIBILITY

Stefan Stolitzka
Chief Executive 
Officer (CEO)

Since 1991, Stefan Stolitzka has been contributing 
his extensive knowledge about shoes in his role as 
director and as owner since 1994 of Legero Schuhfabrik 
Gesellschaft m.b.H., in which ara AG has been involved as 
a minority shareholder since 1997. In 2001, he took over 
the Upper Austrian company Think Schuhwerk GmbH, 
and ultimately established legero united as the umbrella 
company for the three brands legero, superfit and Think!. 
As a member of the Executive Board, Stefan Stolitzka is 
responsible for product development for the superfit, 
legero and Think! brands.

Morten Bay 
Jensen
Chief Operating 
Officer (COO)

Morten Bay Jensen joined the legero united team in 2016. 
As COO, he is responsible in the Management for IT, 
Quality Assurance and Sustainability, Reclamations, as well 
as Production, Technical Development, Customer Sales 
Service and Logistics. Before moving to legero united, he 
has worked for more than 25 years in top management 
positions for a leading global shoe manufacturer, with 
stints in Thailand, Indonesia and China, among others.

Florian Fuchs
Member of the 
Executive Board 
of legero united

Florian Fuchs is the Executive Board member 
responsible for Sales, E-Commerce, HR, Marketing & 
Communications, Business Intelligence and Finance. 
He has been with legero united since 2024, following 
several years in various positions at Deloitte, the Boston 
Consulting Group and as Managing Director of the 
MM Group. He brings with him extensive expertise in 
strategy, corporate management and sales.

More information on the Management of legero united  
can be found at legero-united.com/management
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Foreword by the Head of 
Quality Assurance and 
Sustainability

Everyone nods in agreement. But as 
soon as it comes to actually doing it, 
you often find yourself thinking: Is this 
really necessary? It would certainly be 
much easier to simply throw rubbish 
into the same bin, buy new things 
instead of repairing them, and not look 
quite so closely during internal audits. 
Right? But: We’re still committed to it. 
We're going to the gym. And we are 
committed to sustainability. Because 
the feeling you get after a successful 
workout at the gym is really great. And 
the feeling you get when you make 
progress on sustainability within the 
company is just as motivating, if not 
more so.

What does it mean to make progress 
in the area of sustainability within a 
company? Why does that feel good 
to me? Because these advances not 
only protect the environment, they 
also help to ensure profitability. Not 
philosophical enough? You're right. 
There are other great benefits to 
what we do  –  clean premises and 
processes, a green environment, and 
the knowledge that we can sell our 
shoes with a clear conscience.

SUCCESS HAS FOUR LETTERS: 
DO IT!
Since 2022, we have been reporting 
on consolidated measures across the 
three pillars of ecology, economy 
and social responsibility. They form 
the framework for our four areas of 
focus: People, Planet, Product and 
Profit. In other words, we also deal 
with staff, certifications and standards 
for sites and products, greenhouse 
gas emissions calculations and 
everything else involved. Over the 
past three years, we have gradually 
built up a solid foundation for this, 
and today we can proudly say: “It’s 
working.”

WHAT HAPPENS NEXT?
Here’s a personal question: Do 
you enjoy going to the gym? To be 
honest, only to a limited extent. And 
what comes to mind when you hear 
the word ‘sustainability’? Climate 
targets? Saving energy? Recycling 
waste? Do you like that? To be honest, 
I’m not entirely keen on that either. 
Sustainability is basically like a gym for 
the planet. Everyone knows it would 
be a good idea and makes sense. 

All these factors come together: 
energy management, waste heat 
recovery, process optimisation, 
choice of materials, and decisions 
regarding transport routes. These 
and many other measures are not 
only environmentally sound; they 
ultimately improve our profit margin 
as well. Those who use less energy 
have lower running costs. Do you 
know how many cubic metres of gas 
we’ve already saved by heating one of 

our production halls with waste heat? 
It's a lot, believe me. 

Those who use resources efficiently 
gain a competitive advantage. And those 
who invest in sustainable innovation 
today are tapping into markets that 
will be the norm tomorrow. At the 
same time, sustainable development 
gives rise to new industries, jobs and 
sources of income – in other words, 
a positive ripple effect. Even a minor 
optimisation  – such as grinding up 
leather offcuts and pressing them into 
sheet leather  – can have a multiplier 
effect throughout the entire value chain. 
A single process transforms waste into 
a valuable secondary raw material.

Sustainability supports livelihoods. 
It is creating jobs that didn’t exist 
a few years ago. From a strategic 
perspective, sustainability is therefore 
a driver of growth. It is a central 
component of modern business 
strategy, backed up by figures. Sooner 
or later, every business – whether 
an industrial firm, a sole trader or a 
state-owned enterprise – will have to 
address this issue, because it simply 
becomes too expensive to constantly 
buy everything new, then dispose of 
it again, and on top of that ask the 
question: “What do we do with it?” Yet 
financial gain may well lie precisely 
there: in waste, on the rubbish tip, 
in incinerators, in a future circular 
economy.

Karin Kapper, Head of Quality 
Assurance and Sustainability
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ONE MORE QUESTION FOR YOU.
In your opinion, which school subject 
is the most important? What should 
children learn particularly well? 
Personally, I believe history should be 
a central part of education. It shows 
us that the development of humanity 
has always involved change. This 
awareness can help alleviate the fear 
of change. Who would have believed 
in 1983 that, just 26 years after the 
launch of the first commercial mobile 
phone, the Motorola DynaTAC 
8000X, real-time navigation, Google 
Maps and turn-by-turn navigation 
would be available directly on mobile 
phones? 

The switch to digital navigation has 
certainly saved each and every one 
of us a fair bit of fuel on those wrong 
turns. And that is exactly how waste 
management could develop in the 
future. A decade is enough to bring 
about a radical change – sometimes 
all it takes is a single creative idea and 
the support of many hard-working 
colleagues. An opportunity for many 
different sectors to work together and 
all stand to benefit from it. Or, to put 
it another way: a circular economy 
leads to a flow of money.

There are lots of brilliant ideas! At Graz 
University of Technology, for example, 
a team led by biotechnologist Regina 
Kratzer is working on using the 
greenhouse gas CO₂ as a raw material 

by ‘feeding’ it to special bacteria. 
These microorganisms convert 
CO₂  – together with hydrogen and 
oxygen – into a biopolymer through 
their metabolic processes, which can 
be used as a biodegradable plastic. 

 Following gas fermentation, the bac
terial cells consist of approximately 
80 % bioplastic, which can be isolated 
and processed into materials such 
as spoons, fine structures or elastic 
plastics. The process enables the 
production of bio-based plastics, 
utilises a greenhouse gas as a 
resource, and is continuously being 
refined in terms of safety, efficiency 
and industrial scalability.

WE NEED BRIGHT MINDS 
AND DEDICATED TEAMS!
We need bright minds to tackle 
the major challenges: the circular 
economy, reducing CO₂ emissions, 
and unresolved issues such as 
nuclear waste. It’s not just about 
future generations. Whether young 
or old, in the northern or southern 
hemisphere, we all want to live in a 
stable environment, with a reliable 
supply of clean air and drinking water. 
Climate change makes adaptation 
necessary. We are losing habitats – 
slowly or suddenly, but inevitably. 

Locations will therefore need to be 
reassessed in future. Climate-adapted 
greening, resilient infrastructure, 

reforestation and smart land use are 
not merely environmental projects – 
they ensure operational viability and 
the attractiveness of a location. 

LET’S BE BRAVE. LET’S INVEST 
IN SOMETHING NEW.
The future isn't far off. It's all 
happening now. Three steps forward 
or two steps back? Does the algae-
based plastic not pass through our 
machines properly? Is the plastic 
made from CO₂ too hard to process? 
Does the fabric not decompose 
completely? 

Persevere, keep going. One day, the 
time will come. We need to invest 
in areas where courageous people 
are willing to try new things, to 
experiment and learn in the process. 
Progress stems from the idea of 
doing things differently.

MAKE A DIFFERENCE!
We make shoes. That is why we 
are an industrial company. This 
gives us the opportunity to make 
a difference and actively shape 
the future: by manufacturing shoes 
in a more sustainable way. How 
inspiring it is to be able to put new 
ideas into practice! But ideas alone 
are not enough. We need bright 
minds to rethink processes. And it 
takes dedicated supporters in day-
to-day operations to put them into 
practice. 

Our vision: to incorporate the many 
materials we need for our shoes 
into a circular economy. How 
independent would we be if we were 
able to recycle the materials that are 
already here rather than having to live 
in constant dependence on suppliers 
of primary raw materials? So: where 
do we want to direct our capital? 
Who do we want to support? There’s 
plenty to do …

I hope that we will find ourselves a 
step ahead next year. All the very best 
and with kindest regards 

Karin Kapper

Our company Our company12 13



The company in figures 
(Annual basis 2025)Corporate structure 

and investments 

 � LEGERO Schuhfabrik Gesellschaft 
m.b.H. is the sole owner of all 
subsidiaries with the exception of
•	 legero united Campus GmbH 

(94.9 %),
•	 Legero Ayakkabicilik Ltd 

(Turkey, 75 %).

 � There are five sales companies 
in Austria, Germany, Switzerland, 
Sweden and Turkey.

 �The legero united digital 
GmbH  in Austria operates 
our online brand stores.

 � Legero Verwaltung GmbH  holds 
our trademark rights.

 � The legero united Campus GmbH 
planned, financed and built 
our legero united campus and 
leases it to LEGERO Schuhfabrik 
Gesellschaft m.b.H.

LOCATIONS IN AUSTRIA:
•	 Headquarters 

Feldkirchen bei Graz, Austria 
(legero united campus)

•	 Think Schuhwerk GmbH 
Kopfing, Austria

OUR OWN WAREHOUSES AND 
PRODUCTION FACILITIES

•	 SC Legero Shoes Romania SRL 
Valea lui Mihai, Romania (production)

•	 Legero Hungaria Kft 
Martfű and Körmend, Hungary 
(production and warehouse) 

•	 Legero United Shoes India Ptv. Ltd. 
Vellore, India (production) 

Supplementary information on group relations can be found in  
detail in our 2021 report at: legero-united.com/downloads

~2,300 employees 

including trainees 

from 26 nations

Distribution in

~42
countries

10
locations

172
million eurosper year 

gross revenue

~4.9 
million pairs of shoes sold

Pairs delivered  
by regions in millions

Region Central Europe 4.1
International 0.8

INTERNATIONAL DISTRIBUTION 
COMPANIES:

•	 An overview of our distribution 
company locations is available 
at: legero-united.com/en/
international-presence

 �The Legero Schuhfabrik 
Gesellschaft m.b.H. is owned 
to 50.1  % by SLE Schuh GmbH, 
which in turn is owned by a private 
foundation. The ara AG, which has 
its registered office in Germany, 
holds 49.9 % of the Legero 
Schuhfabrik Gesellschaft m.b.H.

Our company Our company14 15
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Valuechain
The shoes we produced in 2025. 

You can find a breakdown of the value chain from previous  
years in our sustainability reports from recent years at:  
legero-united.com/downloads

MATERIALS
for manufacturing

in Europe

MATERIALS
for in-house
production

in India

MATERIALS
for contract

manufacturing
in Asia

MATERIALS
for contract

manufacturing
in Europe

PRODUCT
WAREHOUSE

5 million pairs of shoes
Hungary, Romania

SALES
Online 38 %

In-Store 62 %

PRODUCTION
2.9 million pairs of shoes

Romania
Legero Shoes Romania

ORIGIN
India 85 %
Austria 6 %
Korea 4 %

Germany 2 %
Italy 2 %

Other < 1 %

ORIGIN
Italy 35 %

Austria 31 %
Germany 20 %

Spain 6 %
Netherlands 4 %

Romania 2 %
Other 2 %

SHOES
0.35 million pairs

Outsourcing
Europe

SHOES
0.26 million pairs

Contract manufacturing
Europe

UPPERS
0.55 million pairs

In-house production
Legero Shoes Romania

UPPERS
0.65 million pairs

Contract manufacturing
Europe

UPPERS
1.4 million pairs

In-house production
Legero Shoes India

SHOES
0.08 million pairs

In-house production
Legero Shoes India

UPPERS
0.3 million pairs

Outsourcing
Asia

SHOES
1.4 million pairsr

Outsourcing
Asia

COUNTRIES*
Germany 71 %
Austria 10 %

Switzerland 3 %
Italy 2 %

Czech Republic 1 %
Denmark 1 %
Norway 1 %
Turkey 1 %
Spain 1 %
France 1 %
Sweden 1 %
Poland 1 %
Other 4 %

LEGEND

Uppers Shoes

Asia (India, Vietnam, China)

Europe (Romania, Hungary,
Spain, Bosnia, Serbia) 

*The quantities delivered are recorded here based 
on the country of delivery, not the country of sale.

Our company Our company16 17
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Our environmental key figures 
With luna, we make our environmental impact visible 
and lay the foundation for measurably optimising our 
environmental performance.

Since 2022, an environmental man-
agement system, which is compli-
ant with the EMAS Regulation, has 
been implemented at our European 
sites; our site in India  is certified in 
accordance with ISO 14001. We use 
this as a basis for identifying and 
managing our relevant environmen-
tal aspects. Since the 2022 reporting 
year, we have produced a compre-

hensive company-wide greenhouse 
gas inventory in accordance with the 
GHG Protocol guidelines. The Sci-
ence Based Targets initiative (SBTi) 
confirmed compliance with these 
guidelines in early 2024. In line with 
European reporting requirements, 
we update our data sources annually 
and continuously refine our method-
ology.

Energy and greenhouse gas emissions

TOTAL ENERGY CONSUMPTION IN 2025 (MWh)

Total Non-renewable Renewable Proportion of 
renewable energy 

Electricity 5,288 1,387 3,901 74 %

Local and 
district heating

194 78 116 60 %

Fuels 1,640 1,640 0 -

Fuels 2,285 2,285 0 -

TOTAL 9,407 5,389   4,018 43 %

TOTAL ENERGY CONSUMPTION BY SITE (MWh)

Electricity Local and 
district heating

Fuels Fuels Total Δ*

Austria 1,081 183 0 849 2,113 -9 %

Hungary 483 11 1,195           94 1,783 -1 %

Romania 2,164 0   289                 143 2,596 -8 %

India 1,560 0   156               1,199 2,915 +44 %

*Change from the previous year in %.

Energy consumption at our sites con-
sists mainly of electricity, heating and 
fuel for our fleet of vehicles. In the 
reporting year 2025, 43 % of the total 
energy consumption came from re-
newable energy sources. The share of 

renewable energy sources for electric-
ity was 74 %. Our sites in Austria and 
Hungary meet their entire electricity 
needs from renewable energy sourc-
es. A solar power system has been in 
operation at the site in India since 2024.

In Hungary, energy consumption is 
largely determined by fuels used 
for heating; in Austria and India, 
however, it is not only electricity but 
also, in particular, transport fuels that 
are significant. During the reporting 
year, the total energy consumption 

fell in Austria (– 9 %), Hungary (– 1 %) 
and Romania (– 8 %), whilst it rose 
significantly in India (+ 44 %). The 
increase in India is attributable to 
the opening of a second production 
hall and the associated expansion of 
manufacturing.

Environment Environment20 21



GREENHOUSE GAS EMISSIONS IN 2025 (t CO2e)

t CO2e Δ*

Scope 1 925 +0.9 %

Scope 2 (LB) 1,591 -2.3 %

Scope 2 (MB) 1,065 +16.1 %

Scope 3 43,773 +9.3 %

TOTAL (LB) 46,289 +8.7 %

TOTAL (MB) 45,763 +9.3 %

Note: Scope 2 emissions are reported in accordance with the GHG Protocol  
using the location-based (LB) and market-based (MB) approaches.  
*Change from the previous year in %.

Our total emissions in 2025 increased 
by 8.7 % (location-based) and 9.3 % 
(market-based) compared with the 
previous year. Scope 1 emissions rose 
by around 0.9 % over the same period, 
partly due to an increase in travel. 
The picture for Scope 2 emissions 

was more varied. While emissions 
calculated using the location-based 
approach fell by 2.3%, those calculated 
using the market-based approach 
rose significantly by 16.1%. Scope 3 
emissions were 9.3 % higher than the 
level in the previous year.

The reduction in Scope 2 emissions 
under the location-based approach 
is attributable to lower electricity and 
heat consumption at the European 
sites as well as to improved grid 
electricity emission factors compared 
with the previous year. In contrast, 
the increase in Scope 2 emissions 
under the market-based approach is 
largely attributable to developments 
in India. 

The key factors for this were the 
increased electricity consumption 
resulting from higher production 
levels and the lack of a dedicated 
green electricity supply. Although the 
existing photovoltaic system helped 
to reduce emissions, it could not 
yet fully offset the increased grid 

electricity consumption. In view of 
this, additional measures are planned 
for the coming years to switch to or 
expand the use of green electricity.

The vast majority of our greenhouse 
gas emissions – around 95 % – fall 
under Scope 3. Scope 1 and Scope 
2 combined account for only around 
5 % of total emissions. Within 
Scope  3, around 65 % is attributable 
to the category ‘Purchased goods 
and services’, followed by ‘Upstream 
transport and distribution’ at around 
14 %.

Scope 1
Scope 2 (MB)
Scope 3

2 %
3 %

95 %

GHG EMISSIONS BY SCOPEGHG EMISSIONS BY SCOPE

Environment Environment22 23



Between 2022 and 2024, we were 
able to steadily reduce our carbon 
footprint. Greenhouse gas intensity – 
defined as total emissions relative to 

production volume – stood at 9 kg 
CO₂e per pair of shoes produced in 
2025, which was at the same level as 
the previous year.

TRENDS IN GREENHOUSE GAS EMISSIONS AND INTENSITY (t CO2e)

2022 2023 2024* 2025

Scope 1 765 890 917 925

Scope 2 (MB) 1,681 1,401 918 1,065

Scope 3 73,127 43,737 40,046 43,774

TOTAL 75,573 46,028 41,881 45,763

Production (million pairs) 6.6 4.6 4.7 5.1

Greenhouse gas intensity (kg CO₂/pair) 11.5 10.0 8.9 9.0

*�The figures for 2024 presented in this report differ from those reported  
in the NHB 2024 due to methodological adjustments.

Biodiversity

Waste

Our waste generation consists mainly 
of non-hazardous waste, most of 
which is the result of production and 
packaging residues. At the production 

sites, non-hazardous waste consists 
mainly of leather and textile scraps as 
well as plastic scraps from the sole-
making process.

At our site in Hungary, where our 
central warehouse is located, large 
quantities of packaging materials 
in particular are generated. Haz-
ardous waste is generated only in 

small quantities and mainly results 
from chemical residues in con-
tainers that have been complete-
ly emptied during the process of 
making soles. 

LAND USE 2025 (m2)

Area

Sealed area 105,501 

Near-natural area   31,667 

TOTAL 137,168

TOTAL WASTE GENERATION IN 2025 (t)

Volume of which recycled*

Non-hazardous waste  840.3  461.6 

Hazardous waste  31.4  0.2 

TOTAL  871.7  461.8 

*has been sent for recycling.

WASTE GENERATION BY LOCATION IN 2025 (t)

Not hazardous Hazardous Total

Austria  76  2  78 

Hungary 251  1 252 

Romania 334 28 362 

India 180   0 180 

 The land use data includes built-up 
areas and other utilised areas (e.g. 
transport and parking areas) at our 
various locations. Only the green 
spaces within our properties are 
considered to be near-natural areas. 
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Water

We do not use water in our production 
processes. This means that all water 
consumption is attributable to the 
operational requirements of the 
buildings. 

WATER CONSUMPTION 2025 (m3)

Water consumption

All locations 28,824

GREENHOUSE GAS FOOTPRINT 2025 (t CO2e)

Scope 2025 Δ*

Scope 1 925 +0.9 %

Scope 2 location-based 1,591 -2.3 %

Scope 2 market-based 1,065 +16.1 %

Scope 3 43,773 +9.3 %

3.1 Purchased goods and services 28,609 +4.9 %

3.2 Capital goods 4,079 +254 %

3.3 �Fuel and energy-related activities  
(not included in scope 1 or scope 2)

749 -2 %

3.4 Upstream transportation and distribution 5,939 +3 %

3.5 Waste generated in operations 406 -1 %

3.6 Business traveling 325 +2 %

3.7 Employee commuting 635 -4 %

3.8 Upstream leased assets

3.9 Downstream transportation 2,292 -6 %

3.10 Processing of sold products not relevant

3.11 Use of sold products not relevant

3.12 End-of-life treatment of sold products 739 -41%

3.13 Downstream leased assets not relevant

3.14 Franchises not relevant

3.15 Investments not relevant

*Change to previous year in %.

Greenhouse gasfootprint
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Our position on 
forever chemicals

At legero united, we consistently 
pursue a C0 strategy (without fluor
inated carbon chains). This means 
that we are actively working to avoid 
the deliberate use of PFAS (per- and 
polyfluoroalkyl substances) in our 
products. PFAS are often referred to 
as ‘forever chemicals’ because they 
are extremely persistent and hardly 
degenerate in the environment. As 
a result of their repellent properties 
against water, grease and dirt, they 
used to be and still are used in many 
industrial applications  – including 
materials for footwear.

CLEAR REGULATORY FOCUS
Our strategy is clearly aligned with 
current and future legal requirements:

•	 EU-wide regulations (REACH, 
POPs Regulation): These are 
being progressively tightened, 
and further restrictions on PFAS 
are being prepared.

•	 France: national ban on PFAS 
for certain product groups as of 
January 2026

•	 Denmark: additional PFAS 
regulations as of July 2026

This is why we are already preparing 
for upcoming legal requirements and 
implementing them proactively. At the 
same time, the international supply 
chain presents us with particular 
challenges: PFAS regulations are 
currently not a uniform global issue, 
but are largely limited to individual 
countries or regions. As a result, many 
of our suppliers in India, China or 
Vietnam are not market-driven by such 
requirements, but are only required 
to do so as a result of our corporate 
strategy. This makes implementation 
challenging and requires considerable 
communication, training and close 
cooperation throughout the entire 
supply chain.

SCIENTIFICALLY SOUND 
AND TRANSPARENT TESTING 
METHODS

To address this issue responsibly, 
we continuously test our materials in 
accordance with recognised and up-
to-date testing standards:

•	 EN 17681-1 (current edition) and 
EN 17681-2 for textiles

•	 EN ISO 23702-1 for leather

Our PFAS-free C0 strategy.
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WHAT THIS MEANS IN 
PRACTICE FOR OUR SHOES

•	 Regular testing in accordance 
with current and recognised 
PFAS testing standards

•	 Focus on phasing out the 
deliberate use of PFAS

•	 Technical switch to alternatives 
based on silicone and paraffin

•	 Clear alignment with EU, French 
and Danish requirements

•	 Transparent communication 
regarding differences in 
performance

•	 Close cooperation with suppliers 
to facilitate a structural transition

•	 Honest communication with 
retailers and consumers

Our approach is based on science, 
regulatory clarity, accountability and 
credibility. Lasting change comes 
about through rigorous testing, a 
realistic assessment of technical 
possibilities and continuous im
provement, and this is precisely the 
path we are taking.

 The revised EN 17681-1 method 
employs an enhanced extraction and 
analytical strategy that detects not 
only PFAS that are already subject 
to regulation but also so-called PFAS 
precursor substances (e.g. PFHxA, 
FTOHs). These substances can 
develop into regulated PFAS over 
time and are therefore essential for a 
thorough assessment. 

Due to this higher analytical sensitivity, 
traces may occasionally be detected, 
even in materials where the use 
of PFAS was not intended. This 
highlights the complexity of global 
supply chains and the long-term 
impact of past industrial practices.

TECHNICAL ALTERNATIVES 
AND PRODUCT STRATEGY
To replace PFAS, we specifically use 
alternative finishing methods in order 
to achieve a water-repellent effect. 

These include, in particular:
•	 silicone-based chemicals
•	 paraffin-based systems
•	 Reduced hydrophobicity or – 

where possible – complete 
avoidance

We work with established chemical 
manufacturers such as:

•	 Rudolf Chemie (Germany)
•	 Daikin
•	 3M

We are aware that alternative water-
repellent systems do not offer the 
same long-term effectiveness as 
fluorinated chemicals. 

That is why we take a transparent 
approach:

•	 New, PFAS-free water-repellent 
treatments may be less durable 
when exposed to water.

•	 In future, consumers will need 
to learn that products must be 
waterproofed regularly in order 
to maintain their functionality.

This change is part of a long-term 
transformation throughout the entire 
industry.

CONTINUOUS IMPROVEMENT 
RATHER THAN GREENWASHING
Our goal is clearly defined: no de
liberate use of PFAS in our materials. 
At the same time, we make it clear that 
this goal cannot always be achieved 
immediately. The path to materials 
that are completely PFAS-free is an 
ongoing development process. That is 
why we work closely with our suppliers 
and development partners in a spirit of 
partnership in order to

•	 systematically check material 
inserts 

•	 streamline processes
•	 implement suitable alternatives
•	 incorporate regulatory 

developments at an early stage
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Sustainability 
and quality 
from our own 
production: 
Our site 
in India

We have been manufacturing at 
our own production facility in 
Vellore (Tamil Nadu, India) for many 
years. This is because the region 
boasts outstanding expertise in 
leather tanning and processing. 
This capability is a key component 
of our sustainability strategy: 
most raw materials are sourced 
locally, and by obtaining leather 
and other materials from the 
region, we are able to significantly 
reduce long transport distances 
and the associated emissions. At 
the same time, this local creation 
of value helps to boost economic 
development in the region by 
providing, for example, employment 
for around 1,360 persons. 

We are aware that sustainable 
production involves more than just 
short supply chains. This is why 

we have implemented recognised 
management and quality systems at 
our location. Our Indian production 
facility is certified to ISO 9001 
(quality management), ISO 14001 
(environmental management) and 
ISO 45001 (occupational health 
and safety). Since 2023, the site 
has also been certified to the 
SA8000 social audit standard. 
This clearly specifies strict criteria 
concerning working conditions, fair 

pay and the welfare of employees. 
These management systems and 
standards are continuously refined 
and reviewed and assessed during 
regular audits by external assessors. 
The consistent implementation 
and ongoing optimisation of 
these standards underscore our 
holistic approach: for us, quality, 
environmental protection, health 
and safety as well as social 
responsibility are not separate 

issues, but they are an integral part 
of our daily work. In recent years, we 
have made significant technological 
and infrastructural improvements to 
our production facility. Construction 
of a second production hall was 
completed in 2025. The solar panels 
on the roofs of our buildings already 
cover a significant proportion of 
our electricity needs at this site and 
are a clear sign of our commitment 
to renewable energy.
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Social Engagement
LIVING UP TO OUR RESPONSIBIL-
ITIES. STRENGTHEN THE TEAM 
SPIRIT. ACHIEVE RESULTS.

For us, as an international footwear 
manufacturer, social responsibility 
is more than just a commitment. It 
is an integral part of our corporate 
culture. Our commitment ranges 
from educational initiatives at our 
production sites, through child 
protection and health promotion, to 
practical support for people facing 
difficult circumstances.

STRENGTHENING CHILDREN’S 
RIGHTS – ASSUMING 
RESPONSIBILITY

As the manufacturer of superfit, one 
of Europe’s leading shoe brands for 
children, the well-being of children is 
particularly dear to us. We are involved 
as a Concordia Impact Angel, are part 
of the UNICEF Backbone Society, and 
are a long-standing partner of SOS 
Children’s Villages.

To mark World Children’s Day on 
20  September, we were once again 
delighted to welcome children from 
the SOS Children’s Village to our 
campus in Graz. After a guided tour of 
the headquarters, a visit to the sample 
workshop and a snack in the shoe-
makers kitchen, the children were able 
to choose their favourite pair of shoes 

Children from the SOS Children's Village 
visited our headquarters campus.

To mark International Children’s Rights 
Day, we turned our social media channels 
blue and converted every like into a 
donation for child protection and equal 
opportunities.

PROMOTING HEALTH – 
RAISING AWARENESS
Good health is essential for a good 
quality of life. This is the reason why 
we are involved in numerous initiatives 
in this area. In 2025, our women’s 
footwear brand, legero, once again 
raised awareness of the importance 
of breast cancer screening as part of 
‘Pink October’ and supported Austrian 
Cancer Aid through a social media 
fundraising campaign. 

At the same time, internal comm
unications raised the awareness of 
our employees to the importance of 
prevention and self-care. Through 
the ‘Think! about his health’ initiative, 
our Think! brand took part in the 
international Movember Foundation 
movement and made a stand for 
men’s health.

In addition, our staff took a personal 
interest in the health of their fellow 
citizens on the following occasions:

•	 At a blood donation drive held at 
our headquarters campus in Graz 
in collaboration with the Styrian 
Red Cross.

•	 As part of our “Get Moving” 
initiative, through which 
employees’ sporting activities 
have, since 2022, accumulated 
a total of 45,718 kilometres, 
which have been converted into 
donations for Cancer Support. 
Enough to symbolically circle the 
Earth once.

•	 With creative projects such as a 
homemade Advent calendar for 
the entire workforce in aid of the 
RED NOSES clown doctors. This 
shows how ideas can make a real 
difference.

As part of the “Get Moving” campaign, 
we all symbolically ran the equivalent of a 
lap of the Earth together in aid of Austrian 
Cancer Aid. 

at the shoemakers outlet. Encounters 
like these foster a sense of closeness 
and awareness – on both sides.

On 20 November, International Chil-
dren’s Rights Day, launched by 
UNICEF, we sent a clear message in 
support of child protection: our su-
perfit channels turned blue, and every 
‘like’ we received was converted into a 
donation. This is because every child 
has the right to protection, education 
and equal opportunities – regardless 
of their background or circumstances.
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The blood drive at our campus in Graz, 
organised in partnership with the Styrian 
Red Cross.

STEPS THAT BRING PEOPLE 
TOGETHER – PROVIDING 
PRACTICAL HELP TO THOSE 
IN NEED

In addition to long-term partnerships, 
we also provided direct support. In 
2025, we donated shoes to numerous 
charitable organisations, including 
the VinziWerke women’s shelters in 
Graz, the Viennese homeless charity 

‘Gruft’, and an orphanage in Kenya. 
Together with the Falkensteiner Hotel 
Montafon, we were also able to 
donate superfit children’s shoes to 
carla Vorarlberg – a social enterprise 
run by Caritas Austria. The test models 
that were provided as part of a hotel 
partnership were given a new lease of 
life and benefited families in need of 
support.

Helping those in need: We donated shoes 
to charitable organisations, including the 
VinziWerke women’s shelters in Graz.

Together with the Falkensteiner Hotel 
Montafon, we donated superfit children’s 
shoes to carla Vorarlberg.

MAKING A 
DIFFERENCE TOGETHER 
Our social commitment is based on 
a firm belief: economic success and 
social responsibility are two sides of 
the same coin. We take a holistic view 
of sustainability – environmental, 
economic and social. Whether the 
focus is on educational projects in 
India, children’s rights initiatives in 
Europe, health campaigns for our 
staff, or shoe donations for people 
in need: every initiative reflects our 
corporate identity as a company 
taking responsibility.

New saris and T-shirts for our Indian team – a symbol 
of unity and team spirit across the globe.

“Pink October”: Together with legero, we supported Austrian Cancer Aid through fundrais-
ing campaigns and raised awareness among our team about breast cancer screening. 
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You can find out more about our social responsibility initiatives  
on our website at: legero-united.com/en/social-responsibility

At our production site in Vellore, 
India, we have been providing 
support for the Arumbugal School & 
Nursery for many years. It is a ten-
form-entry school which also has a 
nursery. Around 500 pupils are taught 
there by 18 teachers. Education is the 
key to self-determination and future 
opportunities. 

That is why we provide long-term 
funding for the school: for every pair 
of shoes produced, 0.05 euros goes 
directly towards running the school. 
We provide free shoes to go with the 
school uniform, we fund computers 
and educational software, and 
arrange for pupils to visit our factory 
on a regular basis. There, they gain 
an insight into production processes 
and potential training opportunities. 
2025 was a special year: the first class 
graduated after having successfully 
completed all ten years of school. 

Arumbugal School & Nursery: 
Promoting education – 
creating opportunities.

A milestone that demonstrates how 
long-term commitment creates tang
ible opportunities.

We also show our employees that we 
value them. The new legero united 
saris and T-shirts for our colleagues 
in India symbolise solidarity, team 
spirit and the important role played 
by each and every member of our 
international team of shoemakers.
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SA8000 – binding standards 
for fair working conditions 

A detailed description of our SA8000 social responsibility  
guidelines can be found in the downloads section of our website:  
legero-united.com/downloads

As an international group of com
panies, we at legero united are 
committed to ensuring fair and safe 
working conditions throughout our 
supply chain. A key element of our 
commitment is certification to the 
SA8000 social audit standard. 

This globally recognised standard was 
developed by Social Accountability 
International (SAI) and is based on 
the core labour standards of the 
International Labour Organisation 
(ILO), the Universal Declaration of 
Human Rights and the UN Convention 
on the Rights of the Child.

SA8000 sets out clear requirements 
regarding working conditions and 
management systems. These include 
the prohibition of child labour and 
forced labour, the guarantee of 
health and safety at work, respect for 
freedom of association, protection 

against discrimination, and transparent 
rules on working hours and pay. 

In addition, the standard requires 
that an effective management system 
is established that encompasses 
responsibilities, training, internal 
controls and continuous improvement 
processes. Compliance is regularly 
controlled through independent, 
external audits, which are carried out 
on site and are unannounced.

We have gradually implemented 
SA8000 at our own production sites. 
Our plant in Vellore, India, has been 
certified since 2023. This was followed 
by our site in Valea LUI Mihai, Romania 
in 2024. By doing this, we are sending a 
clear signal in favour of binding social 
standards in our own manufacturing 
operations. Our two sites in Hungary 
also operate in accordance with 
SA8000 standards; compliance with 

these requirements has been verified 
through internal audits. 

In the international footwear 
and textile industry in particular, 
complex supply chains and varying 
national regulatory frameworks 
pose a challenge. External, in
dependent certification such as 
SA8000 promotes transparency, 

builds trust among our customers 
and business partners, and helps 
us to identify risks at an early stage 
and manage them systematically. 
For us, SA8000 is therefore not 
just a certification mark, but a 
binding framework for making 
social responsibility measurable, 
verifiable and something that can 
be continuously improved.

Stefanie Lin, Head of Material Development (2nd from left) and Karin Kapper, 
Head of Quality Assurance and Sustainability (3rd from left), surrounded by 
Indian colleagues during a visit to the Vellore production site in 2025.
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Our employees

In line with the European standard, 
we make reports on all employees 
as of 2024. This also includes interns 
and people on maternity, parental, 

sick, educational or carer’s leave. The 
information relates to the average 
number of persons at the end of the 
month.

Employees

EMPLOYEES IN 2025
Average 
headcount

Austria Hungary Romania India Other* Total

Women 194 94 313 1,139 14 1,754
Men 75 50 159 221 18 523
TOTAL 269 144 472 1,360 32 2,277

Colleagues at our Indian factory wearing the new saris provided by the company.

PART-TIME WORKERS PER COUNTRY
Austria Hungary Romania India Other* Total

of which full-time 170 132 464 1,360 27 2,153
of which part-time 99 12 8 0 5 124
proportion of  
part-time workers 37 % 8 % 2 % 0 % 16 % 5 %

Part-time employment 
rate in the previous year 34 % 8 % 2 % 0 % 18 % 6 %

TOTAL 269 144 472 1,360 32 2,277
*�Others: Denmark, Germany, Norway, Sweden, Switzerland, Turkey and Vietnam.

LOCATION EMPLOYEE REPRESENTATION� NEXT ELECTION
Austria Works Council elections are held every five years 

at the site in Feldkirchen near Graz.
2030

India Representation is elected each year and includes 
committees on sexual harassment, health and safety, 
welfare and the canteen.

2027

Romania Representation is elected every four years.  
There is a representative for each production  
line/production hall.

2027

Hungary Representatives are elected every four years: 
five≈representatives from different sectors.

2027

Employee representation by location

Elections in India: The election for the workers’ representative body at 
Legero United Shoes India took place on 27 January 2026. A total of 917 staff 
members took part in the election. Committees were elected for the areas of 
health & safety, welfare, sexual harassment and the canteen. 

Employees at our site in Körmend, Hungary.
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Diversity indicators

WOMEN IN LEADERSHIP POSITIONS

Austria Hungary Romania India Other* Total

Women 23 1 10 2 1 37

Men 21 8 12 28 3 72

Women in % 52 % 12 % 46 % 7 % 25 % 34 %

We see diversity as a key to success 
and support all our employees across 
all our sites. In doing so, we encourage 

women to take on more responsibility, 
which is reflected in the proportion of 
women in leadership roles. 

ACCORDING TO THE WORKING TIME MODEL

Austria Hungary Romania India Other* Total

Women Full-time 101 83 310 1,139 8 1,641

Women Part-time 93 11 3 0 6 113

Men Full-time 69 48 154 221 18 510

Men Part-time 6 2 5 0 0 13

*�Others: Denmark, Germany, Norway, Sweden, Switzerland, Turkey and Vietnam.

We believe it is important to balance 
work and family life. Part-time work in 
Austria offers a good opportunity to 
fulfil external care obligations. This is 

demonstrated by the high proportion 
of part-time work in Austria. Part-time 
employment is also offered for further 
training and before retirement.

Social issues Social issues46 47



Strategic 
background



Strategy, policy and practices: 
Corporate values

The corporate value that defines 
legero united is the fact that we 
genuinely care about people: our 
team members, business partners, 
customers, the wearers of our shoes, 
our local community. Likewise, our 
code of values includes a genuine 
concern for the environment, the 
climate and society as a whole. In our 
day-to-day dealings with each other 
and when it comes to any major as 

well as minor decisions, we always try 
to ask ourselves the question: what is 
best for people and the environment?

Find out more about our 
values and our corporate 
philosophy at: legero-
united.com/en/philosophy-
and-pioneering

legero united sustainability agendaL U N A
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Promotion of culture: 
To every age its art. 
To art its freedom.
We believe that all of us are responsible for promoting a free 
and democratic society; supporting cultural and art projects 
is therefore something we feel passionate about.

In 2011, legero united consolidated 
all of its respective initiatives with the 
establishment of its cultural funding 
platform con-tempus. We support 
contemporary art institutions with 
local roots and an international 
audience that are also sustainable 
and independent, in any context. To 
provide planning security, we make 
long-term financial support available 
in the form of donations. 

At certain times in the past, the 
freedom of the arts was often the 
first thing to be restricted. This is 
because the arts expose problems, 
take a critical look at social issues, 
and sometimes influence and shape 
them. A living society needs such a 

discourse with art in order to develop 
further through this exchange.

That is why con-tempus works freely 
in accordance with the motto of the 
Vienna Secession: “To every age its 
art. To art its freedom."

You can find out more about legero united’s cultural support initiatives at: 
legero-united.com/en/cultural-engagement and con-tempus.eu
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Management and organisation: 
Sustainability
At legero united, the topic of sustainability is being 
promoted by a dedicated core team within the framework 
of "luna", the legero united sustainability agenda. 

MANAGEMENT RESPONSIBILITY

Environmental Officer Reporting to the COO, who is the  
most senior manager

Head of Quality Assurance 
and Sustainability

responsible for strategic and  
operational issues

Sustainability Manager/
Environmental Manager

provides operational support for 
the management

Sustainability Coordinators/
Environmental Coordinators

provide support for the implementation  
at the respective locations

Internal auditors carry out annual internal EMAS audits  
at all sites and participate in the  
implementation of social audits 

Ambassadors support activities to raise awareness in the 
departments and pass on information directly

Karin Kapper,  
Head of Sustainability 
and Quality Assurance

Julia Pretterhofer, 
Sustainability 
Management

Julius Riegler, 
Sustainability 
Management

Stefanie Lin, 
Head of Materi-
als Development
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PEOPLE 
People 
in focus 

PLANET
Commitment to 
the environment

PROFIT
A reliable  

business partner

PRODUCT
The best 

shoes

luna fields of action

The legero united sustainability agenda, or luna for short, is 
our approach to promoting sustainability in a comprehensive 
manner. Our team combines expertise and dedication to 
ensure the company’s long-term success.

Sustainability Management 
luna: our legero united 
sustainability agenda

To further develop our sustainability 
strategy, we have clearly mapped 
our overarching themes to the four 
key areas of People, Planet, Product 
and Profit. Building on this, we 
aligned these themes with the United 
Nations Sustainable Development 
Goals (SDGs) to highlight their global 
relevance and focus our impact 
effectively.

As part of our materiality analysis, 
we assessed both the significance 
of the issues for our company and 

their relevance to our stakeholders. 
In addition, we carried out a co
mprehensive assessment of risks and 
opportunities*, which helped us to 
identify potential impacts at an early 
stage and take them into account in 
our strategy.

By systematically incorporating stake
holder concerns and clearly linking 
them to international sustainability 
goals, we are establishing a transparent 
framework for defining our objectives 
and actions.

*�A comprehensive assessment of our risks and opportunities, as well as 
the concerns and requirements of our stakeholders, can be found in the 
appendix to the 2024 Sustainability Report at: legero-united.com/downloads. 
This assessment has not changed in 2025. 
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luna Documents and principles

•	 Environmental Guidelines set 
out our binding principles and 
objectives for environmental 
management and define 
standards for the prudent use of 
resources and the reduction of 
environmental impacts.

•	 Social Responsibility Policystates 
that we ensure fair, safe and non-
discriminatory working conditions 
as well as the strict prohibition of 
child‑, forced‑ and slave labour, 
prohibit corruption and, in doing 
so, meet all the requirements of 
the international social standard 
SA8000 at all our sites.

•	 Code of Conduct sets out the 
expectations for all of legero 
united’s business partners 
regarding human rights, fair 
working conditions, environmental 
protection, occupational safety, 
anti‑corruption and compliance 

with the law throughout the entire 
supply chain.

•	 Procurement Policy for Footwear 
Materials sets out binding 
requirements for the sustainable 
procurement of materials and 
ensures that environmental and 
social criteria are systematically 
integrated into the procurement 
process.

•	 Internal Comprehensive 
guidelines are also provided 
on sustainable travel, proper 
waste separation and disposal, 
the correct handling of 
environmentally sensitive 
substances, sustainable catering 
for guests at the sites, and the 
procurement of sustainable 
consumables.

The following binding documents are available to our 
employees and external partners as clear guidance and a 
mandatory framework for environmentally conscious and 
socially responsible conduct:

The legero united Environmental Statement, Environmental Guidelines, 
Social Responsibility Policy and Code of Conduct are available on our 
website legero-united.com/downloads.

Our environmental guidelines

We are shoemakers who put people 
first, and we approach everything 
we do with genuine care, expertise, 
creativity and innovation. legero 
united products are designed to 
make people love them whilst 
also improving the quality of their 
lives, and conserving our natural 
resources. 

State-of-the-art production methods 
are used to create shoes with a 
sophisticated design, sustainable 
materials and a high level of comfort. 
Our three brands legero, superfit and 
Think! unite this claim. For us, doing 

We develop and produce sustainable shoes that are:

•	 beautiful, durable and can be repaired,
•	 made from environmentally friendly materials and products that 

always meet our high standards and
•	 are produced using ecologically and socially responsible 

manufacturing processes;

At our sites, we strive to

•	 minimise the consumption of materials, water and energy,
•	 promote the use of renewable energy,
•	 separate waste on a consequential manner and recycle it,
•	 keep our emissions into the air, water and the soil at a low level.

business successfully means fully 
meeting our social and ecological 
corporate responsibility. In all our 
decisions and activities, we always 
consider the associated ecological 
and social impact. 

Together with our suppliers and 
partners, we are aiming to reduce our 
environmental impact across our entire 
value chain. We ensure compliance 
with all of the respective legal 
regulations and binding obligations, 
and we work continuously on the 
improvement of our environmental 
performance.
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Our corporate social responsibility policy.

We are shoemakers who put people 
first, and we approach everything we do 
with genuine care, expertise, creativity 
and innovation. For us, running a 
successful business means fully 
embracing our social responsibility. 

That is why legero united has decided 
to meet all the requirements of SA8000 
and to comply with all the provisions 
of the standard as well as with all 
national and international labour laws 
and regulations.

•	 All employment contracts are 
legally binding. We offer further 
training and development 
opportunities for staff as well as 
support for personal development.

•	 Remuneration is based on 
comparable wages in the relevant 
country and is in no case lower 
than the applicable minimum 
wage. The aim is to ensure that 
wages are sufficient to meet basic 
needs.

•	 Working hours comply with 
statutory provisions, industry 
standards and the relevant 
guidelines of the International 
Labour Organisation (ILO). There 
are specific regulations regarding 
the maximum permitted weekly 
working hours, overtime, break 
times and days off.

•	 We recognise the rights of workers 
in each country as set out in their 
respective national legislation.

•	 All applicable local laws and 
regulations relating to slavery 
and forced labour are complied 
with at all our sites at all times. 
The employment of staff is 
based exclusively on voluntary 
agreements.

•	 Safe, hygienic and healthy working 
conditions are ensured at all our 
sites.

•	 All staff members are treated 
with dignity and respect. The use 
of corporal punishment, mental 
or physical coercion and verbal 
abuse of staff is strictly prohibited.

•	 The employment of children is 
prohibited at all our sites. Any 
form of exploitation of children 
and young people will not be 
tolerated. Only individuals who, at 
the start of their employment, have 
reached the national minimum age 
for employment or are no longer 
of school age are employed.

•	 We do not tolerate any form of 
discrimination on the grounds of 
gender, age, skin colour, religion, 
marital status, caste, pregnancy, 
illness, trade union membership, 
political views, physical or mental 
disability, ethnicity, national or 
social origin, nationality or sexual 
orientation.

•	 Any form of bribery, corruption, 
extortion or embezzlement is 
prohibited at legero united. All 
applicable laws and regulations 
relating to corruption, bribery, 
prohibited business practices and 
extortion are to be complied with.
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Suppliermanagement
1 �The Restricted Substances List is a list of prohibited or restricted 
substances. Its purpose is to reduce environmental and health risks in 
products and production processes. It is based on the current provisions 
of the EU REACH Regulation (Regulation (EC) No. 1907/2006) and the 
EU POPs Regulation (Regulation (EU) 2019/1021). 

With our VIOS® Restricted Substances List, we deliberately set higher 
standards: this imposes far stricter limits than those required by 
legislation or quality certification schemes. Find out more about VIOS® at: 
legero-united.com/vios

Some of the documents mentioned 
in the previous chapter form 
the cornerstone of our business 
relationship with our suppliers 
and production partners. Once 
a year, we carry out a structured 
supplier survey and assessment. 
At the same time, we send our key 
documents – the Code of Conduct, 

the Procurement Policy and the 
1Restricted Substances List  – to all 
suppliers and production partners, 
who must confirm their acceptance 
in writing. As the majority of our 
emissions stem from Scope  3.1 
(Purchased goods and services), 
we see collaboration with our 
business partners as a key lever 

for improving our environmental 
performance. We also place a 
high value on a transparent supply 
chain in which social standards are 
maintained along the entire value 
chain. Our annual supplier survey 
and assessment ensures that our 
partners follow the same path as we 
do when it comes to environmental, 
ethical and social issues. 

In addition, our partners receive 
a questionnaire on environmental 
management, social responsibility 
and health and safety, which are to 
be completed and returned to us. 
In the event of non-compliance, 
particularly if the required do
cuments are not signed, we reserve 
the right to terminate the working 
relationship.  Through our annual 
newsletter, which contains regularly 
updated information  – such as 

amendments to the Restricted 
Substances List (RSL) or changes to 
relevant EU regulations – we ensure 
that our suppliers are always well 
informed and adhere to our high 
standards throughout the entire 
value chain.

Our aim is to actively involve 
all our business partners in our 
sustainability strategy. Accordingly, 
we take the results of the as
sessment into account when 
selecting and developing our 
suppliers, and we give preference 
to working with partners who share 
our goals and who demonstrate a 
special commitment to sustainable 
improvements. The results of the 
compliance review as well as the 
survey and assessment, are regularly 
presented to management and taken 
into account in strategic decisions.
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Materiality analysis

PEOPLE 
People at the  
heart of it all

PLANET 
Commitment to 
the environment

PRODUCT 
The best 
shoes

PROFIT 
A reliable 
business partner

Human rights Climate protection Free of ecologic and health hazards Legal certainty and regulatory compliance

Fair pay and working hours Environmental protection throughout  
the supply chain

(Sustainable) materials (Regional) procurement

Health and safety at work Energy and resource consumption Durability and repair capacity Economic performance and development 
(including investment and digitalisation)

Diversity and inclusion Waste management Product design Corporate Governance

Freedom of association, collective 
bargaining and whistleblowing

Transport and deliveries Marketing and labelling Transport and deliveries

Commitment to local communities Water consumption  
and water pollution

Product transparency Water consumption and water pollution
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PEOPLE 
People 
at the heart of it all

SDG WHERE IN THE 
SUPPLY CHAIN?

RATING

CORE 
TEAM 1

CORE 
TEAM 2

CORE 
TEAM 3 TOTAL

Human rights
•	 Upstream 
•	 Activities of legero united
•	 Downstream

1

Fair pay and working hours
•	 Upstream 
•	 Activities of legero united
•	 Downstream

1.7

Health and safety in 
the workplace

•	 Upstream 
•	 Activities of legero united
•	 Downstream

1

Diversity and inclusion
•	 Upstream 
•	 Activities of legero united
•	 Downstream

2.7

Freedom of association, 
collective bargaining 
and whistleblowing

•	 Upstream 
•	 Activities of legero united
•	 Downstream

2

Commitment to local 
communities •	 Activities of legero united 2.7

Key: (1) most important   (2) very important  (3) important 

Materiality Analysis: PEOPLE
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PLANET 
Commitment to 
the environment

SDG WHERE IN THE 
SUPPLY CHAIN?

RATING

CORE 
TEAM 1

CORE 
TEAM 2

CORE 
TEAM 3 TOTAL

Climate protection
•	 Upstream 
•	 Activities of legero united
•	 Downstream

2.4

Environmental protection 
throughout the supply chain

•	 Upstream 
•	 Activities of legero united
•	 Downstream

2

Energy and resource 
consumption

•	 Upstream 
•	 Activities of legero united
•	 Downstream

1.4

Waste management
•	 Upstream 
•	 Activities of legero united
•	 Downstream

2

Transport and deliveries
•	 Upstream 
•	 Downstream

2.4

Water consumption and 
water pollution

•	 Upstream 
•	 Activities of legero united
•	 Downstream

2.4

Key: (1) most important   (2) very important  (3) important 

Materiality analysis PLANET
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PRODUCT 
The best 
shoes

SDG WHERE IN THE 
SUPPLY CHAIN?

RATING

CORE 
TEAM 1

CORE 
TEAM 2

CORE 
TEAM 3 TOTAL

Free of ecologic and 
health hazards •	 Activities of legero united 1

(Sustainable) materials
•	 Upstream 
•	 Activities of legero united
•	 Downstream

1.7

Durability and repair capacity
•	 Upstream 
•	 Activities of legero united
•	 Downstream

1.7

Product design •	 Activities of legero united 1.7

Marketing and labelling •	 Activities of legero united 2.4

Product transparency •	 Activities of legero united 2.4

Key: (1) most important   (2) very important  (3) important 

Materiality analysis PRODUCT
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PROFIT 
A reliable 
business partner

SDG WHERE IN THE 
SUPPLY CHAIN?

RATING

CORE 
TEAM 1

CORE 
TEAM 2

CORE 
TEAM 3 TOTAL

Legal certainty and 
compliance

•	 Upstream 
•	 Activities of legero united
•	 Downstream

1

(Regional) procurement
•	 Upstream 
•	 Activities of legero united

1.7

Economic performance 
and development (including 
investment and digitalisation)

•	 Activities of legero united 2.7

Corporate Governance •	 Activities of legero united 3

Key: (1) most important   (2) very important  (3) important 

Materiality Analysis: PROFIT
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Focus of the activities
Environmentally friendly products.

As a strategic management tool, the eco-database supports sustainable 
product development and our strategic sustainability goals. It has already 
received several awards for its innovative nature.

FROM THE RAW MATERIAL …
For us, the responsible use of raw ma-
terials is a key component of sustaina-
ble business practices. That is why we 
carefully select our materials and give 
preference to those that hold recog-
nised sustainability certifications, such 
as the Global Organic Textile Standard 
(GOTS) or the Global Recycled Stand-
ard (GRS). The leather we use comes 
exclusively from Leather Working 
Group (LWG)-certified tanneries in 
the Silver and Gold categories. By 
doing so, we are able to ensure high 
environmental and social standards 
throughout the supply chain.

We adhere to strict limits on harmful 
substances and carry out extensive 
testing in order to ensure both the 
safety of our products and the 
protection of human beings and the 
environment. At the same time, we 
are constantly working to reduce the 
variety of materials used in a targeted 
manner. This is done to simplify 
processes, increase transparency and 
promote sustainable alternatives more 
actively. By improving our material 
efficiency, we ensure that resources 
are used as responsibly and sparingly 
as possible. We lay the foundations 

for responsible products that meet 
both environmental requirements 
and the highest quality standards.
This is achieved through consistent 
and sustainable selection, testing and 
optimisation of our materials.

… TO THE FINISHED PRODUCT
On the basis of these sustainable 
raw materials, we develop products 
that are not only functional and high-
quality, but are also designed with 
responsibility in mind throughout their 
entire life cycle.

One of the key objectives is to develop 
products that are built to last, thanks 
to the high quality of their materials 
and workmanship. A longer product 
lifespan helps to use resources more 
efficiently and reduce the environ-
mental impact per unit of use. At the 
same time, the aspect of being able 
to recycle the product is taken into 
account right from the development 
stage. Reducing the variety of mate-
rials, ensuring transparency regarding 
material composition as well as the 
careful selection of suitable raw mate-
rials lays the foundation for increasing 
the ability to recycle and improving 
future circular economy solutions.

MEASURABLY SUSTAINABLE
Our in-house eco-database is  a 
particularly important tool for 
measuring and reducing the 
environmental impact of our footwear 
collections. It was developed in 2021 
and highlights the environmental 
performance of each of our products 
right from the design stage. Based on 
our material, production and transport 
data, the carbon footprint of individual 
products and other environmental 
factors, such as water and resource 
consumption, are calculated. The 
calculations follow a cradle-to-gate 
approach and cover all relevant 
stages, from raw material extraction 
through material production and 
manufacturing to the point at which the 
finished shoe leaves the warehouse. 

In addition, the Eco database enables 
comprehensive analyses of material 
diversity and material efficiency. This 
is particularly relevant when it comes 
to shoes, as they are among the 

most complex consumer products. A 
cotton T-shirt may consist essentially 
of a single main material, however, a 
single shoe is made up of numerous 
different components, such as leather, 
textile fibres, foam plastics, metal parts 
like eyelets or zips, sole materials and 
adhesives. 

The database makes this complexity 
transparent and allows the relative 
material composition of an entire 
shoe to be analysed in just a few 
clicks. The material efficiency analyses 
also show how much material is 
initially used in production and what 
proportion actually remains in the 
finished product. In this way, waste 
from offcuts can be clearly seen and it 
enables the amount to be reduced to 
a minimum in a targeted manner.
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www.blauer-engel.de/uz155

Pioneers in sustainability: Think! 

You can find further information on sustainability at 
Think! here: thinkshoes.com/en/sustainability

labels are regarded as prestigious and 
particularly rigorous environmental 
cer tifications. They underscore 
Think!’s pioneering role in the field of 
sustainable footwear production.

These awards are granted on the 
basis of comprehensive assessments 
that set high standards. This includes 
strict requirements regarding social 
responsibility and health and safety 
throughout the entire production 
chain. The production facilities are 
also required to undergo a mandatory 
social audit. Similarly, far-reaching 
environmental regulations apply from 
the production process right through 
to disposal. There are also strict limits 
on the use of chemicals, including 

a complete ban on perfluorinated 
substances. 

In addition, proof of the origin of key 
raw materials is required as are strict 
standards for water and wastewater 
management in leather production. 
Both labels require high quality and 
a long shelf life for their products. 
These are tested in independent 
laboratories. These criteria are 
among the strictest in Europe and 
underpin our ongoing commitment 
to sustainable practices. 

In addition, several models from our 
children’s footwear brand superfit, 
as well as selected models from our 
legero brand, are Blue Angel certified.

Since 2015, Think! has been pursuing 
a particularly ambitious approach to 
sustainable footwear production. This 
year, the brand became the first in 
the footwear industry to be awarded 
the Austrian Ecolabel. This sent a 
clear signal of its commitment to 
environmental responsibility. Another 

milestone was reached in 2017 with 
the Blue Angel certificate, in which 
Think! once again played a clear 
pioneering role as the first footwear 
brand to be awarded the German eco-
label. There are now over 50 Think! 
models certified with the Austrian 
Ecolabel and the Blue Angel. Both 

Strategic background Strategic background76 77

https://www.thinkshoes.com/en/sustainability/


Our overarching 
objectives and milestones

In 2020, we launched our sustainability 
initiative luna. Although we had been 
pursuing ambitious environmental 
and social goals for many years prior 
to this, it was with luna that, for the 
first time, we stated our strategy in 
a comprehensive and structured 
manner. At the same time, we set up 
our own sustainability department to 
ensure that this initiative is managed 
professionally, effectively and with a 
long-term perspective.

•	 A key milestone was the 
publication of our first legero 
united sustainability report 
covering the 2021 reporting 
year. Since then, we have been 
reporting transparently on our 
progress, goals and actions on 
an annual basis. We see regular 
reporting as an important tool in 
demonstrating our commitment 
to accountability and 
consistently driving our ongoing 
development.

•	 In 2021, we implemented 
the EMAS environmental 
management system. The first 
certification took place in 2022 

at our two Austrian sites in 
Feldkirchen and Kopfing. The year 
after saw our sites in Hungary 
and Romania also successfully 
certified. At the same time, we 
implemented the ISO 14001 
environmental management 
system at our site in India.

•	 Another significant step forward 
was the launch of our Eco-
database in 2021. This enables 
us to track the environmental 
footprint of each of our products. 
It forms the basis for evidence-
based decisions and effective 
monitoring of our environmental 
performance.

•	 In the same year, we committed 
to the Science Based Targets 
initiative (SBTi). Our climate 
targets were officially validated in 
2024. In this way, we ensure that 
our emissions reduction targets 
are in line with scientific findings 
and the objectives of the Paris 
Agreement.

•	 A particular milestone on our 
journey was the introduction of 

the SA8000 social management 
system. Our site in India 
was certified in 2023, and 
the one in Romania in 2024. 
Our sites in Hungary also 
operate in accordance with 
this management system and 
meet all the requirements of 
the standard.

•	 At the same time, we have 
established comprehensive 
product sustainability standards 
and firmly embedded them 
in our product development 
process. They ensure that 
environmental and social criteria 
are incorporated into every 
development process right from 
the outset.

All these overarching objectives, 
measures and systems form the 
basis of our actions. They shape our 
day-to-day work and guide us in our 
strategic decisions. 

Time and again, this leads to new 
objectives and measures, driven 
both by legal requirements and by 
our own determination to bring the 
best possible product to market 
whilst protecting human beings, 
animals and the environment. 
The table below outlines the key 
principles that we have already met 
and which form the foundation for 
our activities. 
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These objectives form the basis 
for the four areas of action 

TASK GOAL TILL MET

CO2 – fulfilment of strategy and targets by 2030 –

• �Commitment to the Science Based Targets 
initiative by 12/2021 Yes

• �Delivery of the SBTi targets by 06/2023 Yes

• �Validation of the SBTi targets by 02/2024 Yes

• �Initial CO2 assessment (2019 – 2021) by 04/2022 Yes

• �CO2-neutral company operations by 04/2023 Yes 1)

• �implement CO2 reduction targets (SBTi) by 12/2030 –

Sustainability Report 2025 (voluntary) by 04/2026 2)

Environmental management system  
at all locations by 2022 Yes

• Feldkirchen and Kopfing by 12/2021 Yes

• Hungary and Romania by 10/2022 Yes 

• India by 12/2022 Yes 

Social Management System at all locations by 2023/24 Yes

• Hungary by 12/2024  Yes 

• Romania by 12/2024 Yes

• India by 12/2023 Yes

Product sustainability standards  
have been comprehensively established 
and embedded in product development

continuously Yes

Product information system available 
for the entire range of models by 06/2021 Yes

Establish performance measurement 
and improve sustainability performance

Continual 
improvement Yes

1) Required compensation (climate protection project).
2) Four reports have already been published.
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Activities and memberships
We have found that the more companies join established 
initiatives, the more we can achieve in the market. For the 
benefit of human beings and the environment. For this 
reason, we have committed ourselves to participating in 
the following initiatives:

INITIATIVE LEGERO UNITED STATUS LINK

cads Membership cads-shoes.com

Leather Working 
Group

Member. We prefer 
tanneries that have an 
LWG certification in gold 
and silver

leatherworkinggroup.com

Naturschutz-
bund Steiermark Membership naturschutzbundsteiermark.at

respACT Membership respact.at

Worldly
Use of the Higg Index 
to calculate our Scope 3 
emissions

worldly.io

Science 
Based Targets 
initiative

Participation as of 2021, 
validated as of 2024 sciencebasedtargets.org

Awards and certifications
Our brands and locations have already received 
several awards. These awards and certifications are 
current at the time of publication of this report:

INITIATIVE YEAR BRAND/LOCATION FURTHER INFORMATION

Austrian Ecolabel since 
2015 Think! umweltzeichen.at

Blue Angel since 
2017

all three of the 
company’s brands 
(Think! since 2017; 
legero and superfit 
since 2022)

blauer-engel.de

100% Vegan 
PFI (Prüf- und 
Forschungsinstitut 
Pirmasens)

since 
2024 superfit und legero pfi-germany.de

EMAS since 
2021

All European 
locations of the 
company

webgate.ec.europa.eu
(EMAS Register)

ISO 9001 since 
2021 Location in India see certificate 

ISO 14001 since 
2022 Location in India see certificate

ISO 45001 since 
2025 Location in India see certificate

SA8000 since 
2023

Location India (since 
2023) and Romania 
(since 2024)

see certificate

www.blauer-engel.de/uz155

www.pfi-germany.dewww.pfi-germany.de

Vegan
100%
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Certificates from our plants

Certificate, ISO 9001:2015, Quality Management System, Vellore (India).
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Certificate, ISO 45001:2018, Occupational Health and Safety 
Management System, Vellore (India).

Certificate, ISO 14001:2015, Environmental Management System, Vellore (India).
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Certificate, SA8000:2014, Certificate of Conformity, Mihai (Romania).Certificate, SA8000:2014, Certificate of Conformity, Vellore (India).
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Reporting



Environmental, Social 
and Governance (ESG)

ESG stands for Environmental, Social 
and Governance and describes 
the key criteria for sustainable and 
responsible business practices. The 
term serves as an overarching frame
work for systematically integrating 
environmental, social and corporate 
aspects into corporate management 
and reporting. At the European 
level, the Corporate Sustainability 
Reporting Directive (CSRD) and 

the EU Taxonomy, in particular, are 
helping to standardise sustainability 
information more effectively and to 
assess economic activities in terms 
of their sustainability more trans
parently. For small and medium-
sized enterprises, the VSME 
(Voluntary Sustainability Reporting 
Standard for SMEs) is becoming 
increasingly important as a voluntary 
and simplified reporting framework.

ENVIRONMENTAL – ENVIRONMENT
The Environmental section covers a company’s 
impact on the environment and climate. This 
includes, in particular, greenhouse gas emissions, 
energy and water consumption, resource use, waste 
management, land use as well as other measures to 
protect the climate and the environment. The aim 
is to reduce negative environmental impacts, use 
resources efficiently and contribute to ecological 
transition.

SOCIAL – SOCIAL AFFAIRS
The 'Social' aspect refers to how the company treats its 
employees as well as its impact on society and other 
stakeholders. Key issues include working conditions, 
health and safety at work, training and professional 
development, equal opportunities, diversity, respect 
for human rights throughout the value chain as well as 
the social commitment of a company The focus is on 
the company’s responsibility towards human beings 
both inside and outside of its own organisation.

GOVERNANCE – CORPORATE GOVERNANCE
The Governance section describes the structures 
and processes involved in responsible corporate 
governance. These include, in particular, clear lines 
of responsibility, transparency, compliance, integrity, 
risk management, and measures to prevent corruption 
and conflicts of interest. Transparent decision-making 
processes and responsible corporate governance are 
also key elements of this area of activity. Effective 
governance provides the foundation for strategically 
managing sustainability and embedding it within the 
organisation for the long term.
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Global Reporting Initiative (GRI)

GRI STANDARDS GRI DIS-
CLOSURE TITLE

GRI 1: 
Foundation 2021

GRI 2: 
General Disclosures 
2021

2-1 Organisational details

1. �The organisation 
and its reporting 
practices

2-2 Entities included in the organisation’s 
sustainability reporting

2–3 Reporting period, frequency and 
contact point

2–4 Restatements of information

2–5 External assurance

2. �Activities and 
workers

2–6 Activities, value chain and other 
business relationships

2–7 Employees

2–8 Workers who are not employees

3. �Governance 2–9 Governance structure and composition

2–10 Nomination and selection of the 
highest governance body

2–11 Chair of the highest governance body

2–12 Role of the highest governance body in 
overseeing the management of impacts

2–13 Delegation of responsibility for 
managing impacts

2–14 Role of the highest governance body 
in sustainability reporting

2–15 Conflicts of interest

GRI STANDARDS GRI DIS-
CLOSURE TITLE

2–16 Communication of critical concerns

2–17 Collective knowledge of the 
highest governance body

2–18 Evaluation of the performance of 
the highest governance body

2–19 Remuneration policies

2–20 Process to determine remuneration

2–21 Annual total compensation ratio

4. �Strategy, policies 
and practices

2–22 Statement on sustainable 
development strategy

2–23 Policy commitments

2–24 Embedding policy commitments

2–25 Processes to remediate negative 
impacts

2–26 Mechanisms for seeking advice 
and raising concerns

2–27 Compliance with laws and regulations

2–28 Membership associations

5. �Stakeholder 
engagement

2–29 Approach to stakeholder engagement

2–30 Collective bargaining agreements

GRI 3: 
Material Topics 2021

3–1 Process to determine material topics

3–2 List of material topics

3–3 Management of material topics
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SOURCE/DATABASE PROVIDER VERSION/YEAR

Supplier-specific emission 
factors for electricity

Electricity supplier, UBA 
electricity calculator

2024 – 2025

Country-specific emission 
factors for electricity grids

Green Grid Compass, 
Austrian Federal 
Environment Agency

2025

ecoinvent database ecoinvent 3.7.1

Emission factors for 
energy sources

Austrian Federal 
Environment Agency

2025

Emission factors for 
modes of transport

Austrian Federal 
Environment Agency

2025

EXIOBASE Climatiq.io 2022 – 2023

GHG conversion factors DEFRA 2025

Higg MSI (Worldly) Cascale 2024

India-specific emission 
factors for road transport

India GHG Program 2015

PROBAS database German Federal 
Environment Agency

2025

ClimCalc University of Natural 
Resources and Life 
Sciences, Vienna 

2023

Sources used and databases
We have used a variety of sources 
and databases to calculate our 
greenhouse gas footprint. In doing 
so, we aim to reflect the current state 
of scientific knowledge and to use 
emission factors that are as specific 
as possible. When selecting and 

comparing results, it is important to 
bear in mind that emission factors 
may vary depending on the source, 
methodology, regional context and 
data availability. An overview of the 
tools and sources used can be found 
in the table below.

Glossary

cads Cooperation for Secure, Defined Standards in 
Footwear and Leather Goods e.V. 
Promotes environmental sustainability, quality and 
social responsibility within the footwear industry.

CO2 Carbon dioxide. 
CO2 is a gas with the chemical combination of carbon 
and oxygen and is an important greenhouse gas in 
the Earth's atmosphere. Ever since the beginning of 
industrialisation, the amount of carbon dioxide in 
the Earth's atmosphere has been rising sharply. This 
leads to global warming through an intensification of 
the greenhouse effect.

CO2e CO2 equivalent. 
The greenhouse gases (methane, nitrous oxide, F-gases, 
etc.) contribute in varying degrees to climate warming; 
this is their greenhouse gas potential, which is given 
relative to that of CO2. The emission quantity of a 
greenhouse gas multiplied by its GWP potential then 
results in its quantity in CO2e.

CTG Cradle-to-gate.  
Refers to a method of life cycle analysis in which all 
environmental impacts of a product are considered, 
from the extraction of raw materials (‘cradle’) to the 
point at which it leaves the factory (‘gate’). This does 
not include the usage and disposal phases.

EMAS Eco-Management and Audit Scheme.
European environmental management system that 
helps organisations to evaluate, report and continuously 
improve their environmental performance.

GHG Greenhouse Gas Protocol.
This is the most widely used standard for greenhouse 
gas inventories. A private, transnational series of 
standards coordinated by the World Resources Institute 
and the World Business Council for Sustainable 
Development.
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Higg index The Higg index is a set of instruments for the 
standardised measurement of sustainability in the value 
chain and was developed by the SAC (today known 
as: Cascale). The Higg index consists of a core set of 
five instruments that together assess the social and 
environmental performance of the value chain and the 
environmental impact of products.

ILO International Labour Organization.
Specialised agency of the United Nations.

ISO 14001 A globally recognised and accepted standard for 
environmental management systems,  covering 
all aspects of the continuous improvement of 
environmental performance.

ISO 9001 An internationally recognised standard for quality 
management systems  that defines specifications for the 
continuous improvement of processes.

ISO 45001 An internationally recognised standard for occupational 
health and safety management systems, which helps 
organisations to create safe and healthy working 
conditions and systematically  reduce work-related risks.

Location-based A location-based approach to calculating Scope 2 
emissions in which the average emission factors of 
the relevant grid or location are used for purchased 
electricity.

LWG Leather Working Group.
A non-profit organisation that is responsible for the 
world's leading environmental certification of the 
leather industry.

Market-based A market-based approach to calculating Scope 2 
emissions in which procurement-related emission 
factors derived from contracts, supplier data or 
guarantees of origin are used for purchased electricity.

SBTi Science Based Targets initiative.
The Science Based Targets Initiative tracks climate 
action in the private sector by enabling organisations 
to set science-based emissions reduction targets.

Scope-1- 
Emissions

The GHG Protocol differentiates emission sources 
according to three scopes in climate accounting.
Scope 1 emissions are direct emissions from 
businesses, owned or controlled by the reporting 
company, for example emissions from a company's 
vehicle fleet.

Scope 2 emissions Scope 2 emissions are indirect emissions from the 
generation of purchased or acquired electricity, 
steam, heat or cooling consumed by the reporting 
company.

Scope 3 emissions Scope 3 emissions are all indirect emissions other 
than Scope 2 emissions that occur in the value chain 
of the reporting company, including upstream and 
downstream emissions.

SDGs Sustainable Development Goals.
The 2030 Agenda for Sustainable Development, 
adopted by all United Nations Member States in 2015, 
is a shared blueprint for peace and prosperity for 
people and the planet. At its core are the 17 Sustainable 
Development Goals (SDGs), which are an urgent call to 
action for all countries.
The SDGs aim is to end poverty and other 
deprivations. In doing so, strategies are pursued to 
improve health and education and which reduce 
inequality and boost economic growth – and at the 
same time, combat climate change and protect our 
oceans and forests.

Environmental 
statement

A document that is regularly updated and validated 
by an environmental specialist as part of the EMAS 
environmental management system. This presents 
an organisation's environmental policy, goals and 
performance in a transparent manner. It is used to 
inform the public and demonstrates a commitment to 
continuous environmental improvement.
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